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The Client: Analog Devices, Inc. is a world leader

in the design, manufacture and marketing of
high-performance analog, mixed-signal and digital
signal processing (DSP) integrated circuits used in signal

processing applications.

The Brief: Electronica is the world's leading trade fair for
the electronics industry, and takes place every 2 years in
Munich. Analog Devices did not have the in-house resources
in their US Headquarters to manage their essential presence
at Electronica 2004 either remotely or on-site. As VERSIO
were already Analog's preferred marketing partner in
Europe, VERSIO was asked to prepare a proposal for the
management and marketing of Analog Devices'

Electronica 2004 attendance, to ensure their investment
was spent wisely and productively.

The VERSIO Solution: VERSIO immediately prepared

an outline proposal, which also acted as a checklist for the
US- and Europe-based Analog management team. Following
the fast acceptance of the proposal, Analog Devices’
European Marketing Communications Director handed over
all day-to-day show management responsibility to VERSIO.

Driven by Versio

Electronica 2004

He commented: “I don't want to hear anything about
Electronica until November 21st" - the day the show started!

As with any event, the aim is to maximise exposure

of the company's brand and products and obtain good
quality sales leads, in quantity. VERSIO planned and
completed a co-ordinated advertising and direct mail
audience-acquisition campaign, including a mailing to
35,000 prospective visitors with Analog’s monthly ‘Solutions
Bulletin" magazine.

As well as all logistical and marketing activities, VERSIO's
design skills were also on show as VERSIO produced all the
stand graphics and advertising billboards around the Trade
Fair Centre. Once our selected images and messages had been
approved, VERSIO set about designing the graphics, including
two complete walls of four 3m x 5m panels. To ensure that a
consistent and memorable corporate image was portrayed,
the same images and straplines were used throughout all the
marketing activities, the stand reception, Expo Centre ads and
promotional giveaways on the stand.

Another extremely successful project was the design of an
Electronica-specific website, designed, programmed and
hosted by VERSIO, conforming to Analog'’s worldwide web
design guidelines, and linked to the main Analog site. As well
as containing special Analog Devices Electronica information,
this website also enabled clients and potential clients to
register for an appointment with a technical expert during
the show.

The Result: Analog Devices hailed Electronica 2004 as a
huge success, with 35% more sales leads than the previous
show in 2002, and the event coming in on budget. Client
comments from the Analog Devices US Exhibition Manager:
"It looks like a great corporate American company booth” and
"VERSIO were stars!”
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