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The Client: EMAP is Britain’s fastest growing

trade publisher.

The Brief: Rescue the Fleet Show, previously recognised as

the exhibition for the vehicle fleet market, but now

languishing as a traditional trade show at a secondary venue.

The VERSIO Solution: “Change Everything” – beginning

with moving the show from previous venues, Wembley and

Olympia, and holding it at Silverstone. Here, it could be re-

launched as much more than just another exhibition, but as

a Ride-and-Drive event, with test drives around the circuit.

Having convinced EMAP of the soundness of the idea,

VERSIO accompanied their sales team on presentations to

Ford, BMW, General Motors, and other key exhibitors. In

addition, VERSIO created and managed all the marketing

and promotional activities for the Show.

VERSIO recommended changing the timing of the Show to

April, so that any Government Budget changes to company

car taxation could be reflected in the show’s agenda. Opening

times were changed to accommodate top buyers’ schedules.

Pre-show publicity, combined with the new venue, attracted

15 per cent more visitors to the first New Fleet Show than any

of the 10 previous shows – making it the biggest and best

fleet event ever organised in the UK! But our efforts did not

stop there. VERSIO then proposed a fully-equipped temporary

structure, large enough to accommodate the growing interest

in the new and improved show. VERSIO introduced EMAP to

an exhibition builder who could make this happen.

The following April, the Fleet Show, again at Silverstone, was

held in Britain’s biggest-ever temporary exhibition hall,

covering 8,500 square metres. The Show itself proved once

again to be a staggering success with over 11,500 visitors!

Revolutionary ideas turn a me-too idea into the UK’s freshest,
brightest, biggest fleet show ever.


