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The IPEX exhibition is de rigeur for any print/pre-press
focused technology company, and provides a unique
opportunity to showcase the very latest advances and
product developments. The enormous potential exposure for
its new technology meant Compaq OEM just had to get
involved in IPEX.

To break down geographical barriers, the company's US
marketing team commissioned UK-based VERSIO, whose
proven communications infrastructure and unique blend of
marketing acumen and event management expertise had
been tested to the full at Compaq's Madrid Forum earlier in
the year.

VERSIO received an outline brief in July; the exhibition was
scheduled for September, so time was of the essence. Right

away, a project-dedicated account manager was appointed,

and the VERSIO design team set to work leveraging Compaq's

existing creative and branding standards to build a stand

that was effective, functional and on-brand.
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Taking care of the detail...

Meanwhile, the VERSIO management group began

tackling the logistical aspects: arranging travel and
accommodation for the Compaq exhibition team of

30 personnel, travelling from Europe and the US. They left no
stone unturned - sourcing maps and hire cars; creating
exhibition passes and itineraries; scheduling build-up and

break-down arrangements, and much more.

A VERSIO IT specialist joined the project to secure, test and
develop essential hardware and software, thus ensuring
cross-platform application compatibility, and optimising
performance and functionality of the display and

demonstration units throughout the week-long event.

Targeted collateral support...

The VERSIO team localised and adapted existing Compaq
literature to create an attractive and effective range of
event-specific material, including special edition exhibition
brochures and newsletters, targeted to maximise appeal to

the largely European audience.

The results...

The event was a complete success: the technology worked
without a hitch; traffic flow was brisk; and Compaq obtained
the exposure it needed to further raise its profile and enhance

awareness of its latest products and services.
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